


 

 

making building aggregates from waste CO2, and one of their challenges is to convince customers in 
a very conservative sector that a new or innovative product is as good as the one they’re used to.  
 
These sectors also lack real product differentiation. People will pay more for an iPhone or a 
particular drug, but different types of steel don’t have this level of consumer demand.  Furthermore, 
in the business-to-business market, many companies do not have the purchasing power to 
differentiate low-carbon product in a 






